
Journal of Entrepreneurship Education                                                                  Volume 27,Special Issue 6, 2024 

 
                                                                              1                                                                1528-2651-27-S6-004 

Citation Information: Lein, S.(2024). The role of mentorship in entrepreneurship education: Building bridges between 
classroom and industry. Journal of Entrepreneurship Education, 27(S6),1-3. 

THE ROLE OF MENTORSHIP IN 

ENTREPRENEURSHIP EDUCATION: BUILDING 

BRIDGES BETWEEN CLASSROOM AND INDUSTRY 

Sonia Lein, Complutense University 

ABSTRACT 

Mentorship plays a pivotal role in entrepreneurship education by bridging the gap 

between academic learning and real-world business practice. This article explores how 

mentorship enhances the educational experience for aspiring entrepreneurs, providing them 

with practical insights, guidance, and networking opportunities. Through structured 

mentorship programs, students gain access to seasoned professionals who offer valuable 

advice, feedback, and industry connections. The article examines successful mentorship 

models, the benefits of mentor-student interactions, and the impact on students’ 

entrepreneurial journeys. It also addresses challenges in implementing mentorship programs 

and proposes strategies for maximizing their effectiveness in entrepreneurship education. 
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INTRODUCTION 

As the business world grows increasingly complex and dynamic, the importance of 

integrating real-world insights into entrepreneurship education becomes ever more apparent. 

One of the most effective ways to achieve this integration is through mentorship. Mentorship 

in entrepreneurship education not only bridges the gap between theoretical knowledge and 

practical experience but also provides aspiring entrepreneurs with invaluable guidance, 

industry connections, and career development opportunities. 

The Essence of Mentorship in Entrepreneurship Education 

Mentorship involves a relationship where experienced professionals—mentors—

provide guidance, advice, and support to less experienced individuals—mentees. In the 

context of entrepreneurship education, mentorship plays a crucial role in helping students 

translate academic concepts into practical business skills. Mentors offer real-world 

perspectives, share their own entrepreneurial journeys, and help students navigate the 

complexities of starting and running a business. 

Benefits of Mentorship in Entrepreneurship Education 

Practical Insights and Guidance: Mentors bring a wealth of practical experience to the 

table. They provide students with actionable advice on various aspects of entrepreneurship, 

from developing business plans to managing finances and scaling operations. This guidance 

helps students apply theoretical knowledge in real-world contexts. 
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Networking Opportunities: Mentorship often opens doors to valuable professional networks. 

Mentors can introduce students to industry contacts, potential investors, and other 

entrepreneurs. These connections are vital for students seeking to build their own ventures 

and establish a presence in the business community (Duriana, 2015). 

Feedback and Refinement: Constructive feedback from experienced mentors helps students 

refine their ideas and approaches. Mentors can offer critical assessments of business plans, 

marketing strategies, and product development, enabling students to make informed 

improvements and avoid common pitfalls (Valentinov & Thompson, 2019). 

Career Development: Beyond academic learning, mentorship provides students with career 

development support. Mentors can guide students in identifying career opportunities, 

preparing for job interviews, and understanding industry trends, enhancing their overall career 

readiness (Feiner & Roberts, 1990). 

Successful Mentorship Models 

Several mentorship models have proven effective in entrepreneurship education: 

One-on-One Mentoring: This traditional model pairs individual students with experienced 

mentors. It allows for personalized guidance and deeper interaction, tailored to the specific 

needs and goals of the mentee (Karcher, 2013). 

Group Mentoring: In this model, a mentor works with a small group of students. Group 

mentoring fosters collaborative learning and enables students to benefit from the diverse 

perspectives and experiences of their peers. 

Mentorship Programs with Structured Curricula: Some educational institutions 

implement structured mentorship programs with specific goals, activities, and timelines. 

These programs ensure that mentorship is systematically integrated into the curriculum and 

aligned with educational objectives. 

Virtual Mentoring: With advancements in technology, virtual mentoring has become 

increasingly popular. It offers flexibility and accessibility, allowing students to connect with 

mentors from different geographic locations and industries (Boyte-Eckis, 2017). 

Challenges and Strategies for Effective Mentorship 

While mentorship offers significant benefits, implementing effective mentorship 

programs can be challenging. Common challenges include matching students with suitable 

mentors, ensuring consistent mentor-mentee engagement, and evaluating the impact of 

mentorship on student outcomes (Egger, 2008). 

To address these challenges, educational institutions can adopt several strategies: 

Careful Matching: Match students with mentors based on their specific interests, goals, and 

industry focus. A well-aligned mentor-mentee relationship enhances the relevance and 

effectiveness of the mentorship (Rider, 1984). 
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Structured Programs: Develop structured mentorship programs with clear objectives, 

regular meetings, and defined milestones. This structure helps maintain momentum and 

ensures that both mentors and students stay focused on their goals (Alvey & Staveley, 1996). 

Training and Support: Provide training and support for mentors to help them understand 

their roles and responsibilities. This preparation enhances the quality of mentorship and 

ensures that mentors are equipped to provide valuable guidance (McGrath & Tiemann, 1985). 

Feedback Mechanisms: Implement feedback mechanisms to assess the effectiveness of 

mentorship programs. Regular evaluations and feedback from both mentors and students help 

identify areas for improvement and ensure that programs are meeting their objectives 

(Beusch, 2014). 

CONCLUSION 

Mentorship is a powerful tool in entrepreneurship education, offering students the 

opportunity to gain practical insights, build professional networks, and refine their 

entrepreneurial skills. By bridging the gap between classroom learning and industry practice, 

mentorship enhances the educational experience and prepares students for successful careers 

in entrepreneurship. As educational institutions continue to innovate and expand their 

mentorship programs, they play a crucial role in fostering the next generation of entrepreneurs 

who are equipped to navigate and thrive in the ever-evolving business landscape. 
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