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ABSTRACT

The past decade has witnessed a surge in SEI research, resulting in important
insights regarding the role of SEI in creating social ventures. However, the rapid growth of
SEI research, emerging literature, and the undeniable fact that SEI builds on various
disciplines and fields has resulted in fragmented literature without a dominant framework.
The current research aims to explore the determinants of social entrepreneurial intentions
leading to social venture creation behavior and develop a framework, thereby widening the
knowledge of SEI. We adopted a systematic literature review process for this study by
analyzing 80 relevant research papers with SEI as the core theme, identifying research gaps,
and recommending a future agenda. The review resulted in the classification of antecedents
into Situational and Dispositional factors, further leading to the development of the ADO
framework. In addition, research gaps identified include the role of education, age,
personality factors, and social media influence on SEI creation. The study offers a
paradigmatic picture of the topic, underlines current research trends, summarizes literature
from different disciplinary origins, establishes links between unrelated streams of research,
and reveals research gaps.

Keywords: Social Entrepreneurship, Systematic Literature Review, ADO Framework;
Entrepreneurial Intention, Education.

INTRODUCTION

Social entrepreneurship has gained prominence by evolving as a research domain in
recent years in the academic community (Choi et al., 2014; Dorado et al., 2013; Kraus et al.
2017). (Nicholls & Alex, 2010) notes that there was no consensus on the definition of social
entrepreneurship among the research community, as it is a socially contested concept, but
most researchers agree that the core character of social entrepreneurship is to have a dual
mission of creating social and economic value (Doherty et al., 2014; Pache et al., 2013).
Nevertheless, the ambiguity of the term has made it difficult to detach it from other
phenomena such as philanthropy and charity (Acset al., 2013), social innovation (Phillips et
al., 2015), sustainability and corporate social responsibility (Nicolopoulou & Katerina, 2014)
and commercial entrepreneurship. Even though social entrepreneurs are similar to
commercial entrepreneurs in respect of opportunity identification, exploitations, resource
mobilization, and innovation to form a new venture or manage an existing venture in an
innovative form, the difference lies in creating the social value to achieve their social mission
(Zahra et al., 2009). However, the opportunity identification stems from societal issues, such
as poverty and inadequate healthcare, clean water, and education (Zahra et al., 2016). Social
entrepreneurs create innovative solutions to solve the social problems that were long
neglected (Short et al., 2009) while securing profits (Bacq et al., 2016), which leads to a dual
mission of maintaining the balance between social and economic elements.
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Social entrepreneurship starts with an intention influenced by opportunity recognition.
These intentions, in turn, are developed from the perceived feasibility and desirability of
entrepreneurial action (Krueger, 2000). The antecedents of Entrepreneurial Intentions and
Social Entrepreneurial Intentions are similar as they share many characteristics (Santos et al.,
2021). The seminal work by resulted in a framework based on the theory of planned behavior
to explain the antecedents leading to the formation of social entrepreneurial intention. Social
entrepreneurial intentions are the stepping stones to form a future social enterprise; therefore,
it is of utmost importance to understand the development of these intentions and examine all
the factors that could lead to it. Even though social entrepreneurial intention (SEI) has
received scholarly interest in recent years, it might face a risk of stagnation and rigor as most
of its concepts are derived from entrepreneurial studies (particularly entrepreneurial
intention).

Tan et al., 2020 carried out a systematic literature review with a focus on the
emerging themes in SEI when the area was nascent (N=36). Despite social entrepreneurial
intention growing as a subfield of entrepreneurial intention research, we still lack a
systematic and critical review of the literature on SEI to encapsulate the insights and provide
a theoretical framework to articulate a future research agenda. Nonetheless, we still consider
substantial room for advancing the area, as evident from the papers published after 2020,
particularly during COVID-19 (Nakpodia et al., 2023). We attempted to provide an overview
of the literature on social entrepreneurial intention with this study by reviewing all the
relevant papers with SEI as the core theme. We developed a comprehensive framework of
antecedents, decisions, outcomes, mediators, moderators, and theories for analyzing SEI. Our
main intention is to complement the prior reviews in this area and contribute to the existing
body of knowledge by conducting an in-depth systematic literature review to manifest the
evolution of various aspects of social entrepreneurial intentions over time. The phenomenon
for this study could potentially identify future research directions for scholars in this area. We
intend to address the following research questions as a part of our study: How has the social
entrepreneurial intention as a research area evolved? What are the antecedents leading to the
formation of SEI? What are the emerging future research areas in SEI?

Our review makes two primary contributions to the social entrepreneurship literature.
First, we contribute to the developing body of literature to understand social entrepreneurial
intention’s situational and dispositional antecedents. Despite repeated calls for developing a
framework, SEI literature is still fragmented, focusing mainly on the antecedents of SEI
creation. Our review highlights how the framework can be utilized to understand the research
gaps in SEI literature and advance the literature. Second, our review incorporates an in-depth
analysis of previous study characteristics so that trends within specific methodological,
thematic, and theoretical areas can be visualized to accentuate and scrutinize best practices.
Finally, the study resulted in a theoretical ADO framework of SEI with antecedents,
decisions, and outcomes. The ADO framework comprises SEI's Antecedents, Decisions,
Outcomes, mediators, moderators, and popular theories. Antecedents emerged into two broad
categories: Situational factors and Disposition factors, further classified into subcategories.
Based on the research gaps identified from reviewing the literature, the current study
contributes a comprehensive agenda for future research to aid the theoretical advancement of
the field.

METHODOLOGY

A systematic literature review captures those papers that address a specific
phenomenon by systematically, transparently, and reproducibly synthesizing existing
literature to enhance the knowledge base. To ensure the highest quality in the study, we
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considered only peer-reviewed articles listed in reputable indexes, excluding all others, such
as conference papers and book chapters, which are the standard practices in literature reviews
to ensure external validity (Boiral et al., 2018). We followed the methodological principles
laid down by (Kraus et al., 2020) to identify, appraise, and synthesize relevant studies that
could be reproducible and adopted a framework-based review suggested by (Paul et al.,
2018).

As outlined in Figure 1, we carried out the five-step search process.

Step 1: Conducted Broad Literature Search using Web of Science, Google Scholar and Scopus

Boolean keyword: “social” AND “entrep*” AND “intent*”

Result: 642 Publications

|

Step 2: Conducted Journal Specific Search by focussing on all the major entrepreneurship
journals publishing on Social Entrepreneurship using the same keywords

Result: +9 Publications (651 Total)

|

Step 3: Eliminated Duplicates and Conducted Independent Assessment of Relevance with SEI as
the core theme

Result: -206 Publications (445Total)

|

Step 4: Excluded Case studies, Proceedings, Non-English works

Result: -367 Publications (78Total)

|

Step 5: Searched work of Relevant authors & Prior Reviews on SE

Result: +2 Publications (80Total)

FIGURE 1
ARTICLE SEARCH PROCESS

In the first step, we used the Web of Science as a database as it contains the highest
quality and ensures high transparency levels, and then applied a Boolean keyword search in
Sep 2023 with specific terms of the topic in the abstract, title, or keywords that included:
'social' AND 'entrep*’ AND ‘intent*." We also searched for articles in Google Scholar and
Scopus with the exact keywords. This search, without any journal restrictions, produced 642
published articles.

Second, we conducted a journal-specific search using the same string. Given the
‘tension between the statistical benefits of including a large number of primary studies and
conducting a high-quality review of fewer studies (Tranfield et al., 2003), we focussed on all
the major entrepreneurship journals publishing on Social Entrepreneurship by running the
same string in the search bar. This search resulted in 9 additional articles, increasing the
sample size to 651.

Third, we removed all the duplicates from the revised sample list of 651 articles,and
then two experienced researchers analyzed each paper’s relevance to SEI. For this article, we
restricted ourselves to including articles that explicitly and specifically state SEI as their core
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research topic. Whenever there was a disagreement between the two researchers, one of the
paper's authors made a judgment to be more inclusive rather than too restrictive. This step
resulted in around 445 publications.

Fourth, we read all 445 publications to understand their relevance to this review of
SEI. We next excluded case proceedings, case studies, and work that is outside of English in
line with (Andreini et al., 2020). We also made sure that the remaining publications focussed
on Social entrepreneurial intention. This search resulted in 78 publications.

Fifth, we reviewed the other work of the authors of the remaining publications to
check if there were any matches. In addition, we surveyed prior literature reviews published
on the SE to identify any relevant articles. This search resulted in two more articles that met
our criteria and were included, thereby taking the final sample to 80.

DESCRIPTIVE RESULTS

After clearly considering the distribution of articles over the journals, we found that
45 journals published these 80 articles. However, our analysis revealed that only 11 journals
published more than or equal to 2 articles, representing 58% (46) of the articles in the sample
Table 1.

Table 1
PROMINENT JOURNALS WITH MORE THAN ONE PUBLICATION
Journal Name No. of Articles
Journal of Social Entrepreneurship 8

The Journal of Entrepreneurship
Journal Of Business Research
Entrepreneurship Research Journal
International Journal of Entrepreneurial Behavior & Research
Journal Of Business Ethics
International Entrepreneurship and Management Journal
Voluntas
Journal Of Small Business Management
Management Decision
Studies In Higher Education

NININ|IBA|B]BR]|B>|O|0

Source: Author’s own creation.

Table 2 illustrates the top articles on the SEI topic with more than 100 citations,
indicating that it is an emerging topic.

Table 2
TOP ARTICLES WITH MORE THAN 100 CITATIONS
Article Name Citation
Count
Sociocultural factors and social entrepreneurial intention during the COVID-19 pandemic: 157
Preliminary evidence from developing countries
What Inspires Social Entrepreneurship? The Role of Prosocial Motivation, Intrinsic Motivation, 136
and Gender in Forming Social Entrepreneurial Intention
Starting up, Not Slowing Down: Social Entrepreneurial Intentions in later working-life 135
The Impact of social capital on Entrepreneurial Intention and its antecedents: Differences 130
between social capital online and offline
Self-Efficacy and Subjective Norms as Moderators in the Networking Competence-Social 129
Entrepreneurial Intentions Link
The Influence of Personality Traits and Demographic Factors on Social Entrepreneurship Start- 128
Up Intentions
What motivates social entrepreneurs? A meta-analysis on predictors of the intention to found a 126
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social enterprise
Opportunity Recognition Behavior and Readiness of Youth for Social Entrepreneurship 116
Do Volunteers Intend to Become Social Entrepreneurs? The Influence of Pro-Social Behavior on 114
Social Entrepreneurial Intentions
Passionate to be a social entrepreneur in Saudi Arabia: A moderated mediation analysis of Social 107
Entrepreneurial Intention
Would customers of social enterprises become social entrepreneurs? 107
Social Entrepreneurship and Volunteering: Moderation Effects of VVolunteer Experience Levels 105
on Social Entrepreneurial Intent Model
From Opportunity Recognition to the Start-up Phase: The Moderating Role of family and 103
friends-based entrepreneurial social networks
Factors Affecting Social Entrepreneurial Intention: An Application of Social Cognitive Career 101
Theory
Can there only be one? - an empirical comparison of four models on social entrepreneurial 100
intention formation

Source: Author’s own creation.

Table 3 and Figure 2 present the paper distribution over the years, depicting that the
topic has interested many researchers in recent years.

Table 3
DISTRIBUTION OF STUDIES ACROSS YEARS
Year No. Of Articles
2006 1
2009 1
2010 1
2013 1
2014 3
2015 2
2017 6
2018 3
2019 10
2020 8
2021 21
2022 8
2023 15
Total 80

Source: Author’s own creation.
No. of Articles
25
20
15
10

5

0
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

FIGURE 2
DISTRIBUTION OF STUDIES ACROSS YEARS

Figure 3 details a theoretical framework of the SEI. The framework consisting of
Antecedents, Decisions, and Outcomes, moderators, mediators, and popular theories used to
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explain SEI are developed after reviewing the literature. The ADO framework is used to
systematize research findings of a construct and its relationships in a very structured way.
Antecedents are the key drivers of involvement in a behavior; the decision gives out the
behavioral performance types, and outcomes list the consequences of performing a specific
behavior. We classified papers that fall into these categories, and the resulting framework
(Figure 3) allowed for a relatively detailed analysis of the literature by capturing historical
and more recent trends in SEI research. This framework should not be viewed as a research
model perse but rather as a scheme for categorizing ideas so that it helps describe past and
future research.

Mediators

* Social Entreprenurial Self-efficacy (SESE), * Prior social experience, * Perceived feasibility,
* Entrepreneurial creativity, * Empathy, * Prosocial behavior &
* Work self-efficacy, * Social Capital, motivation
* Social support, * Social Entreprenurial Passion,
* Moral obligation, * Perceived desirability,

4 :

I I

) |

I I

i v

Antecedents Decision Outcome
Dispositional factors

* Subjective Norms
* Personality
* Demographic factors

M - S
Percevied/ Cognitive Social entrepreneurial

.féctOTS ._»| intention — * Innovation
Life Events 4 | *Conviction * Start-up
E * Preparation
Situational factors !
]
|
* Social Norms E
* Environment H
* Social Networks .
* Education 1
E
1
1
|
I
!
Moderators Main Theories Used
Prior social experience, Sustainability Ethical theory, Self-determination theory,
Orientation, Extrinsic reward, National Social cognitive theory, Value-belief-norm
institutions, Entrepreneurship education (VBN) theory, Theory of social
and Academic major, SESE, Family-to-work entrepreneurial intentions (TSEl), Basic
support, Self-Moral obligation, Empathy Human Values Theory.
and Perceived social support, Social
appraisal, Gender.

FIGURE 3
THEORETICAL ADO FRAMEWORK
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FINDINGS & DISCUSSION

Our literature review identified social entrepreneurial intentions' antecedents,
decisions, and outcomes. Antecedents are further classified into two broad categories:
Dispositional and Situational factors. Personality, Demographic, Cognitive, and Life events
are grouped under Dispositional factors, whereas Social norms, Environment, Social
networks, and Education are grouped under Situational factors. A theoretical ADO
framework (Figure 3) was developed comprising the antecedents, decisions, outcomes,
mediators, moderators, and the theories used to explain the SEI.

Antecedents
Disposition Factors
Subjective Norms

The variables in subjective norms include moral obligation (society’s expectations of
an individual), empathy (society’s requirements from an individual), and perceived social
support (individual’s expectations from society). (Ajzen 1991) argued that subjective norms
are the perceived social pressure on an individual to perform or not in a manner acceptable or
unacceptable to society and, in a way, are the predictors of entrepreneurial intentions. (Ernst,
2011) demonstrated an insignificant direct relationship between subjective norms and social
entrepreneurship, which means that social pressure does not translate to becoming a social
entrepreneur, but (Tiwari et al., 2017) found a significant effect between subjective norms
and social entrepreneurial intention.

In the subjective norms, Empathy, in particular, positively influenced social
entrepreneurial intentions in corporate volunteers, journalists, and students (Ip et al. 2018;
Rambe et al., ; Simmou et al., 2023). Not so surprisingly, empathy also influenced Islamic
social entrepreneurship positively, as empathy was one of the pillars of Islam. (Tan et al.,
2021) also showed the indirect effect of empathy on social entrepreneurial intentions.
Interestingly, cognitive empathy had a positive influence, whereas affective empathy
negatively influenced the formation of social entrepreneurial intentions. Affective empathy
influenced SEI negatively through self-efficacy, and cognitive empathy positively through
social worth (Bacq et al., 2018). It is, in turn, demonstrated that higher levels of social
empathy could lead to social opportunity recognition and, ultimately, to social entrepreneurial
intentions. On the other hand, few studies have examined factors that could develop empathy,
potentially leading to social entrepreneurial intentions. Of these, (Sousa-Filho et al., 2023)
argued that experience-based entrepreneurial educational programs could aid in forming the
empathy needed for social entrepreneurial intention development. Empathy was also found to
moderate the relationship between network competence and social entrepreneurial intentions.
Surprisingly, empathy did not significantly influence volunteers' SEI, even though social
entrepreneurs and volunteers share some important motivations and behaviors (Trajano et al.,
2023). However, later studies observed that being empathetic may not always mean
individuals will become social entrepreneurs, and there could be instances where empathy
would not translate into social entrepreneurial intentions (Younis et al., 2021). On the other
hand, Compassion, a critical dimension of empathy, was also found to influence social
entrepreneurial intentions significantly (Rieger et al., 2021; Stirzaker et al., 2021).

The other variable in subjective norms, moral judgment, and one of the antecedents
of social entrepreneurial intention, is defined as a cognitive process motivating an individual
to strive for the benefit of others, thereby achieving a common good, was found to have a
statistically significant influence on social entrepreneurial intention (Zaremohzzabieh et al.,
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2019). However, other studies did not reveal any positive relationship between moral
obligation and social entrepreneurial intention, leaving room for further research. Even the
interaction effect of moral obligation and networking competence is insignificant, which
supports the argument that moral obligation as a subjective norm is environment-based
(Ajzen 1991). Interestingly, moral obligation influenced Islamic social entrepreneurial
intentions significantly, as it is one of the core values of Islam and Islamic economics.
Perceived social support (PSS) refers to how individuals perceive their friends,
colleagues, and family to be available in times of need and provide them with functional and
other support. It was found to positively influence social entrepreneurial intentions for
journalists (Liu et al. 2019), students (Hockerts 2017), volunteers and other participants (Ip et
al. 2018) looking to establish a social venture. Perceived social support was also found to
influence the self-efficacy required for forming social entrepreneurial intentions.
Surprisingly, PSS was found to negatively moderate the relationship between network
competence and social entrepreneurial intentions, implying that with a higher level of PSS, an
individual’s intentions to engage in social entrepreneurship are reduced (Igwe et al., 2020).

Personality

Big Five personality traits are found to influence entrepreneurial intentions. Prior
studies on commercial entrepreneurship revealed that Conscientiousness, Openness, and
Extraversion positively influenced EI (Brandstatter & Hermann, 2011), whereas Neuroticism
negatively influenced El, thereby implying that individuals scoring high in Conscientiousness
and Openness exhibit strong entrepreneurial intentions. Researchers have also examined the
effect of personality traits on the formation of social entrepreneurial intentions, and it was
found that personality traits significantly influence SEI formation. Data collected from
students in Bangladesh illustrated that Agreeableness, Conscientiousness, and Extraversion
influenced SEI significantly, whereas Emotional stability and Openness were found to be
significant predictors of SEI.

A similar study on students' social entrepreneurial intentions in Taiwan and
Hongkong revealed that Conscientiousness and Openness negatively influenced SEl,
manifesting the difference between profit-driven businesses and social enterprises.
Interestingly, another study conducted in Taiwan (Liu et al.,, 2021) contradicted by
demonstrating that Openness, Extraversion, and Agreeableness could positively predict SEI,
while Conscientiousness negatively predicted SEI. The inconclusive results of the effect of
personality traits on SEI indicate further research in this area. In the subsequent studies, it
was observed that the Big Five traits could directly or indirectly influence SEI through
Empathy, Social support, and other antecedents of SEI. Researchers have also focussed on
the dark triads of personality and found that narcissism significantly influences social
entrepreneurial intentions (Wu et al., 2021).

Researchers have shown that having a proactive personality can also predict social
entrepreneurial intentions (Aloulou et al., 2023), arguing that people passionate about social
problems would intend to start a social venture. Even though social and commercial
entrepreneurs have similar personality traits, what distinguishes the former from the latter is
the 'social traits,’ such as empathy, moral judgment, and desire to help others (Tiwari, Bhat,
and Tikoria 2022). In addition to the Big Five personality traits, two social personality traits,
empathy and moral obligation, were found to influence SEI significantly (L. P. Tan, Pham,
and Bui 2021). Entrepreneurial autonomy was also found to influence social entrepreneurial
intentions through self-efficacy (To et al. 2020).

Researchers examined the role of leadership in predicting social entrepreneurial intentions
and found it to have a strong and significant influence (Henley et al. 2017). Among the
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leadership styles, Servant leadership was a key predictor of social entrepreneurial intentions
(Riveraetal., 2018).

Demographics

Early studies found that age was not a limitation for forming entrepreneurial
intentions, and it was supported that SEI could increase with age (Maalaoui et al. 2023). The
effect of age on social entrepreneurial intentions was examined by (Djebali et al.,2023), and
interestingly, it was found that SEI at a later stage could be influenced by necessity,
fulfillment, and experienced later life, with age being perceived as a positive construct rather
than a barrier.

Gender stereotype perceptions, defined as a set of particular beliefs about the
characteristics to be possessed by men and women, are also found to influence individuals'
entrepreneurial intentions (Hossain et al., 2021). (Hamdani et al. 2023) demonstrated that
gender stereotype perception positively and significantly influences entrepreneurial intentions
in women. Interestingly, prosocial and intrinsic motivations were found to primarily affect
women's desire to become social entrepreneurs more than men. This finding contrasts the
commercial entrepreneurship literature, which states that women are less encouraged than
men to own a business (Yamini et al., 2022). On the other hand, women tend to develop more
confidence in their capabilities based on prior experience than men, influencing social
entrepreneurial self-efficacy and forming social entrepreneurial intentions.

Perceived and Cognitive Factors

Mair and Noboa 2006 were the first to propose perceived feasibility (PF) and
perceived desirability (PD) as antecedents of social entrepreneurial intention, in which
perceived feasibility refers to the capability and perceived desirability refers to the desire of
an individual to form a venture. (Urban et al., 2017) Demonstrated that perceived desirability
and feasibility could positively influence social entrepreneurial intentions. (Ghazali et al.,
2021) Noted that in individuals with rich prior experience, only perceived desirability could
substantially influence social entrepreneurial intention. Interestingly, another study (Dickel et
al., 2021) demonstrated that the effect of PD and PF on SEI could be enhanced through a
high level of sustainable orientation.

Social Entrepreneurial Self-efficacy (SESE) is the belief in oneself to address social
problems through social ventures. Unlike personality traits, it can be nurtured and developed
in an individual, as it is more of a cognitive process (Wang et al., 2016). SESE is a vital
element in social entrepreneurial intention formation(Forster et al., 2013; Ip et al. 2018), and
therefore, individuals with higher SESE are more likely to explore entrepreneurial
opportunities, leading to opportunity recognition (Shane et al., 2003). Opportunity
recognition refers to an individual’s ability to recognize, discover, or construct patterns and
concepts (Ozgen et al., 2007). Some researchers consider it an antecedent (Puni et al., 2018),
and others as the outcome of entrepreneurial intention (Jarvis 2016). Opportunity recognition
was also found to lead the youth towards social entrepreneurship by developing social
entrepreneurial intentions.

The other factor influencing social entrepreneurial intentions is entrepreneurial
creativity, which can be evaluated in two dimensions: Originality (something unique) and
Usefulness (Runco et al., 2012). Social entrepreneurial creativity was observed to influence
social entrepreneurial intentions indirectly (Bello et al., 2017) and directly (Peng et al., 2019).

Money ethics and public service motivation, which are the two sides of the same coin,
can influence SEI directly and indirectly (Chandra et al., 2021). (Parris et al., 2014) argue that
not all social ventures are started to create social value, and there could be profit-making
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intention as an antecedent to social entrepreneurial intention. In addition to these, Self-
oriented motives such as entrepreneurial lifestyle, repurposing expertise, and solving a social
or environmental puzzle (Mascena et al., 2023) and intrinsic motivation are also found to
influence SEI significantly.

Life Events

Prior life events, such as experience with social enterprises, poverty, and family
trauma, are found to have an influence on social entrepreneurial intention. Like education,
experience is also considered to attain the knowledge, skills, and abilities required for starting
a venture (Marvel et al., 2016). In their seminal paper on SEI mentioned that prior experience
with social enterprises could be an antecedent of SEI, which was further supported by various
studies (Ip et al. 2018) which also holds true in developing economies. He attempted to
explain the factors that moderate the relationship between prior experience and SEI. The
study's results confirmed that self-efficacy is a mediating variable in the prior experience and
SEI relationship. Hockerts further emphasized that prior experience with social organizations
involves exposure to social issues or social entrepreneurs, and such experiences could
advance self-beliefs, leading to social entrepreneurship and building support networks. Prior
experience helps develop practical knowledge and skills that only education cannot provide,
and this could be useful in creating a social venture, which increases confidence in one’s
ability to start a social venture.

Further studies, such as (Pham et al., 2022) emphasized that the experience gained
through real-world observation of social issues and the positive results from successful social
entrepreneurs can also trigger interest in social entrepreneurship. Subsequent studies also
examined the correlation between the level of experience and SEI. They demonstrated that
highly experienced individuals have high exposure to the social environment and, therefore,
get a better understanding of the government regulations, perceived social support to
undertake social ventures, and better manage risks by safeguarding the ventures from
potential risks. The importance of prior experience is also tested with nonprofit organization
workers by (Chang et al., 2021), who suggested that workers having rich experience with
social problems were highly likely to maintain action-oriented social innovation. (Ko et al.,
2022) argued that having social experience could impact social entrepreneurial self-efficacy
strongly compared to commercial entrepreneurial self-efficacy, implying a solid influence on
SEI. (Ashraf & Mohammad, 2021) demonstrated that prior experience in Islamic social
ventures also significantly impacts Islamic social entrepreneurial intentions. Surprisingly, the
prior commercial experience of the CEO of a Nonprofit organization (NPO) has also been
found to positively affect SEI (Tan et al., 2015). This effect could be due to the social cause
of the NPO, which might positively influence social entrepreneurial intentions.

An individual’s decision to engage in entrepreneurship is often influenced by the
behavior and opinion of others who are considered role models who, at the individual level,
could be parents or family members (Chlosta et al., 2012) or networks and peer groups (Falck
et al., 2012). The positive effect of role models on the formation of social entrepreneurial
intention was supported by various studies (Keles et al., 2021; Laviolette et al., 2012).

Situational Factors
Social Norms

Social norms refer to the perceived level of social pressure about assuming a
particular behavior. Even though the influence of social norms on entrepreneurial intentions

10 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.



Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

is still an area of debate, few studies have discussed the direct and indirect influence of social
norms on social entrepreneurial intentions (Naznen et al., 2022; Zainol et al., 2023).

Religiosity, another social norm (Stavrova et al., 2013), is also found to have a
significant relation to social entrepreneurial intentions (Mclintyre et al. 2023). Surprisingly,
another study conducted on volunteers did not reveal any significant relation between
religiosity and the formation of social entrepreneurial intention, implying that societal
pressure could not influence volunteers to engage in social behavior.

Cultural value, one of the essential social norms, refers to the potential value an
individual can derive from their social networks and relationships was also found to influence
social entrepreneurial intentions. For example, the potential value derived from social
networks could be taking over a parent’s business or getting assistance in setting up a venture
from other family members. (Yang et al., 2015) observed that subjective norms influence
individuals in China more than those in the USA, who are more influenced by behavioral
attitudes when forming social entrepreneurial intentions, demonstrating that culture plays an
essential role in SEI formation. (Aragon-Sanchez et al., 2017) Attempted to analyze the
relationship between cultural capital and entrepreneurial intentions, but the study yielded
inconclusive results.

Environment

The role of environment in opportunity recognition is well established in the
literature. In particular, studies on the role of a regulative institutional environment on
opportunity recognition confirmed that it could either be an inhibitor or an enabler. Positive
perceptions of the regulative environment could act as an enabler by influencing perceived
feasibility and desirability significantly, which, in turn, positively influences social
entrepreneurial intentions (Kromidha et al. 2022). Other studies demonstrated that a
normative institutional environment may promote opportunity recognition behavior, whereas
a regulative institutional environment may harm it. They confirmed that prior experience
could significantly moderate the relationship between institutional environment and social
entrepreneurial intentions.

The institutional environment at the university level plays a vital role in forming
social entrepreneurial intentions as we have understood the role of education in SEI
formation. (Bodolica et al., 2021) Stresses the need for a sanction-free environment at the
university level, where students can freely practice and improve their social entrepreneurial
skills, which are the need of the hour. Information technology's role in forming social
entrepreneurial intentions was also examined and concluded that it could catalyze social
entrepreneurial intentions (VanSandt et al., 2009).

(Masilela et al., 2020) Attempted to understand the extent to which social grants could
influence social entrepreneurial intention formation. Interestingly, the study found that social
grants could have a considerable influence on starting social entrepreneurship. Surprisingly,
customers of social ventures were also influenced to start a social venture with high social
entrepreneurial intentions (Ip and Liang 2023), implying that customers dealing in business
with or purchasing from a social venture could get motivated to start social ventures.

Social Network

Social networks could be inter-organizational linkages or interpersonal interactions
and the use of social media. The former is the physical activity within a group, whereas the
latter is the virtual relationship, which may exist or may be thought to exist. Social networks
could include friends, family members, colleagues, and anyone with whom an individual
interacts. Social networks could be entrepreneurial or non-entrepreneurial, and the influence
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on SEI may vary from one social network to another. Entrepreneurs interact with their social
network, listen and discuss with them their opinions and opportunities, and gather
information to exploit opportunities. This way, the social network also plays a vital role in
creating social entrepreneurial intention.

Entrepreneurial intention is stronger when someone in the social network owns a
venture and is higher if that person belongs to the individual's family-based social network
rather than a friends-based social network. Xiao examined if social networks would always
promote entrepreneurial intention and found that network size, network heterogeneity, and
properties of top nodes significantly affect EI. Network size refers to the number of members
within the social network. Large group size denotes more social relations, information, and
human bridges that could instigate entrepreneurial intention. Similarly, Network
heterogeneity refers to the different types of occupations of the network members. Higher
network heterogeneity leads to higher heterogeneity in available information and resources.
The top node refers to the occupational prestige of each network member. A high top node
means high status, good wealth, reputation, and more resources at disperse. Network
heterogeneity was found to have a positive effect on entrepreneurial intention. In contrast,
social network size and top node properties negatively influenced entrepreneurial intentions
(Xiao et al., 2014). Of late, the role of social networks in the formation of social
entrepreneurial intentions has been examined by researchers. (Solérzano et al., 2022)
Revealed that MOOC individuals with social entrepreneur friends or family members and
perceived high support from various reference groups such as family members or teachers
tend to display stronger social entrepreneurial intentions. On the other hand, networking
competence, defined as the required capability a founder should possess to survive the
journey, was found to have a significant effect on social entrepreneurial intentions.

Social capital was also found to influence social entrepreneurial intention
considerably through proactiveness and alertness. This study elucidates that individuals with
high alertness and proactiveness have high SEI, leading to opportunity recognition through
social interaction. The use of social media also significantly influenced social entrepreneurial
intention, leading to the establishment of social ventures at a later stage (Ip et al. 2018). Self-
efficacy played a mediating role in the social media and SEI relationship (Huang et al., 2020).
In particular, the effect of the famous social media WeChat on social entrepreneurial
intentions was also examined, and it was found to enhance SEI through social capital.

Education

The relationship between entrepreneurial education and entrepreneurial intention was
researched, and it is well established that entrepreneurship education is associated with
entrepreneurial self-efficacy, which may increase entrepreneurial intention (Wilson et al.,
2007). The role of education in the development of social entrepreneurial intention was first
examined in 2007, a period that also saw the development of Social entrepreneurship. During
this period, many studies investigated the role of education as a control variable in SEI
formation (Carr et al., 2007).

Entrepreneurial education means any program or process of education that aids in
developing knowledge, attitudes, and skills for entrepreneurship (Bae et al., 2014). Education
can increase the confidence of individuals by providing knowledge and skills to set up social
enterprises, improve entrepreneurial competencies (Jones et al., 2013), and engage in more
forms of entrepreneurship (Ratten et al., 2021). (Solorzano et al., 2022) disclosed that MOOC
individuals with greater knowledge of social entrepreneurship had higher social
entrepreneurial intentions. Interestingly, it was found that individuals who received more
education had higher confidence to start a social enterprise. Education and training have
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considerably influenced opportunity recognition behavior, enabling youth to convert
information into useful knowledge. (Zulfigar et al., 2021) Argued that individuals with social
entrepreneurial readiness are more likely to start their ventures by seizing the right
opportunities, and this could happen with education and training imparted to them. (Tran et
al.,, 2023) showed that perceived educational support indirectly influences social
entrepreneurial intention through social entrepreneurial self-efficacy.

However, most studies focussed only on the characteristics of the entrepreneurial
education programs, thereby missing individual-level factors such as empathy and self-
efficacy, which could only develop through experience-based programs. For this, suggested
exposing students to community social problems that can be solved through entrepreneurial
initiatives (lancu et al., 2021). Entrepreneurial education combined with entrepreneurial
experience could influence an individual’s ability, leading to increased SESE and Social
opportunity recognition, ultimately accelerating SEI (Halberstadt et al. 2021).

Extra-curricular activities such as engaging in social clubs at the university level
could also help students prepare for creating social ventures by developing SEI. These
activities can be seen as a safe place to carry out trial and error in accomplishing their social
entrepreneurial goals, and failure in them is well tolerated, unlike failure in the real business
world (Ghalwash et al., 2017). To achieve this, universities have modified their curriculum
and developed a semester-long work placement experience where students can gain social
entrepreneurial experience. (Griffin et al., 2018).

While most of the studies attempted to understand the impact of social entrepreneurial
education on SEI, only a few studies have focussed on the diversity of the educational
background in developing SEI. The academic major could be an essential factor in
influencing the entrepreneurial intention of a student. Following this, (Wu & Lingfei, 2008)
found that engineering students have the highest tendency to start up ventures. However, in
the case of social entrepreneurship, even non-business background students having
entrepreneurial education were found to have a higher intention to engage in SEI. The same
study also revealed that business-related educational background may reduce students'
inclination to start social entrepreneurship due to realizing the difficulty in the venture
creation process. The reverse causal effect of social entrepreneurial intention on
entrepreneurship education was also examined by (Tiwari, Bhat, and Tikoria 2022), who
emphasized a significant relationship between social entrepreneurship education and
entrepreneurial intention.

DECISIONS & OUTCOMES

Social entrepreneurial intention can be categorized into conviction and preparation.
Conviction refers to the firm belief or opinion that an individual would set up a business at
some point of time in the future. In contrast, preparation refers to the activities or process that
makes an individual an entrepreneur. The influence of self-efficacy on conviction is more
substantial than that on preparation, confirming that confidence in oneself would increase
intention formation. Entrepreneurial Creativity positively influenced conviction and
preparation, whereas bonding social capital positively influenced conviction only. (I 1980)
argued that entrepreneurial behavior intentions can be conditional or unconditional, in which
conditional refers to specific conditions under which an individual develops the intentions.

The study found that entrepreneurial intention can lead to forming a social venture
and innovation. Intentions could lead to any of the two perspectives: promotion focus, in
which the individuals try to achieve the goals, and prevention focus, in which the focus is to
prevent adverse outcomes. Social innovation based on co-design and co-creation by the
relevant stakeholders is the outcome of social entrepreneurial intentions (Zebryte et al.,
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2017). The entrepreneurial intention was also found to partially mediate the relationship
between opportunity recognition and the start-up phase.

FUTURE RESEARCH AGENDA

A literature review is incomplete without discussing the opportunities and directions
for future research (Rowley et al., 2004), which is also a way of identifying the research gaps
to be worked upon by future researchers. Future research could be conducted to address the
issues and identify research gaps and challenges to deal with newly emerging concepts
(Alhajri et al., 2023). Here are the proposed research directions for social entrepreneurial
intention:

Does SEI develop over time?

Our literature review shows that we have witnessed relatively limited articles
focussing on the outcomes of SEI compared to its antecedents. In particular, limited research
has examined how social entrepreneurial intentions would develop over time and the factors
that could lead to the development. We have seen the antecedents that could influence the
SEI creation, but we have a limited understanding of the time taken for these antecedents to
build the SEI. For this, researchers might consider employing longitudinal studies, where
entrepreneurs provide daily, weekly, or repeated situational ratings of SEI over a period of a
few weeks or months.

Is SEI trainable?

While most studies in entrepreneurial literature confirmed the positive effect of
entrepreneurial education on entrepreneurial intention, a few studies contradicted this. (Nabi
et al., 2018) confirmed that, in a few cases, entrepreneurial education could lead to a decrease
in entrepreneurial intention. (Chen et al. 2015) revealed that when entrepreneurs with failure
experience were engaged in mentor co-teaching, few students dropped the idea of pursuing
entrepreneurship. Such studies could be conducted to test if students are willing to take up
social entrepreneurship after listening to failed social entrepreneurs. One context was just
education and practical experience to understand the situation, whereas the other context was
students listening to failed entrepreneurs. In both contexts, education was common, but when
combined with other factors, the results are different, indicating that other factors could
influence the impact of education on the formation of social entrepreneurial intentions. Future
studies could also analyze the influence of training with a failed SE and a successful SE.

Personality

The influence of Big Five personality types is tested on the SEI, but only limited
studies explored the honesty-humility and emotionality dimensions of the HEXACO model
on SEI formation. These two dimensions are found to be critical for pro-social behavior and
are yet to be tested to ascertain their effects on SEI. Social and commercial entrepreneurs
have similar personality traits, but what distinguishes the former from the latter is the 'social
traits,' such as empathy, moral judgment, and desire to help others (Tiwari, Bhat, and Tikoria
2022). The role of positive personality types in forming social entrepreneurial intentions has
already been examined. However, there is limited literature on dark triads' role in forming
social entrepreneurial intentions. Narcissism positively affected entrepreneurial intentions in
commercial entrepreneurship (Leung et al., 2020); a similar study could be done to
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understand the effect of other dark traits, such as Machiavellianism and psychopathy, on
forming social entrepreneurial intentions.

Commercial (vs) Social

Prior results show that the conditions leading to the outcomes (EI and SEI) are not
heterogenous but are somewhat similar even if we consider socially oriented antecedents,
thereby supporting the claim that individuals regard both Els with different foci and as high-
level construals. The results also demonstrate no differences within gender, but there are
asymmetries between gender in the configurations leading to EI and SEI. One research area
could be how social entrepreneurial intentions form for commercial entrepreneurs. If SEls are
formed, would commercial entrepreneurs start a social or a commercial venture? Very few
studies have examined the commercial venture owners forming social ventures and the
antecedents that lead to that decision, leaving room for further research.

Age

Few studies have examined an individual's age (later life) and its effect on forming social
entrepreneurial intentions. Future studies could integrate other aging-related individual
variables such as generativity, death anxiety, and perceived health on SEI.

Social Media’s role

The role of social media in the formation of social entrepreneurial intentions is still an under-
researched area. Prior Research was only done on a social networking app, WeChat.
However, social networking apps such as FB, Instagram, and Twitter could be analyzed to
understand their influence on SEI.

Opportunity recognition

Researchers have different views regarding opportunity recognition and intention
relationships. Although very little literature is available on the opportunity recognition and
entrepreneurial intention relationship (Hassan et al. 2020), few scholars consider opportunity
recognition as an antecedent for predicting entrepreneurial intention, while other scholars
have shown it as the successor to the entrepreneurial intention process (Asante et al., 2019).
Most studies focussed on the antecedents of social entrepreneurial intention formation, but
very few focused on the time taken to convert these intentions to behavior. Also, the sample
size was primarily students inspired to take up social entrepreneurship. However, there
needed to be a follow-up study with the sample to understand how many of them started a
social venture.

LIMITATIONS & CONCLUSION

Even though we tried to develop a conceptual framework for social entrepreneurial
intention with this study, this research still has some things that could be improved. First, in
establishing clear boundaries for the study, we had to consciously decide the exclusion and
inclusion criteria at each step of the review. We have taken a reductionist approach to exclude
books, conference proceedings, and other 'grey literature' (Briner et al., 2012) that underwent
no peer-review process. Second, the review considered only the articles published in 'English’
by excluding articles published in other languages. We concede that there could have been
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relevant literature in the excluded articles, which might have been helpful to the review.
Nevertheless, the exclusion was necessary to ensure the validity of the review.

Despite the recent spike in published articles on social entrepreneurship intention,
only a few recent systematic literature reviews focus on this topic. A systematic review helps
future researchers understand the content and evolution of SEI. We examined 80 articles
related to SEI published in peer-reviewed and highly cited journals and provided a
comprehensive framework including the antecedents, decisions, and outcomes of social
entrepreneurial intentions. Our review contributes to the literature in two folds: First, the
article provides a comprehensive overview of the research carried out on SEI, which scholars
can utilize to further their research in SEI. We have identified the antecedents and classified
them into situational and dispositional factors, which were further classified. Second, the
significant contribution is in terms of discussion and presentation of actionable future
research agenda, which can advance the area further.

Research funding: This research was not funded.
Disclosure statement: The authors report there are no competing interests to declare.

REFERENCES

Acs, Zoltan J., Mary C. Boardman, and Connie L. McNeely. 2013. “The social value of productive
entrepreneurship.” Small Business Economics 40 (3): 785-96.

Alhajri, Abrar, and Monira Aloud. 2023. “Female Digital Entrepreneurship: A Structured Literature Review.”
International Journal of Entrepreneurial Behavior & Research ahead-of-print (ahead-of-print).
Aloulou, Wassim J., Eidah A. Algarni, Veland Ramadani, and Mathew (Mat) Hughes. 2023. “Passionate to Be a
Social Entrepreneur in Saudi Arabia: A Moderated Mediation Analysis of Social Entrepreneurial

Intention.” Business Ethics, the Environment & Responsibility 32 (2): 698—712.

Andreini, Daniela, Cristina Bettinelli, Giuseppe Pedeliento, and Roberta Apa. 2020. “How Do Consumers See
Firms’ Family Nature? A Review of the Literature.” Family Business Review 33 (1): 18-37.

Aragon-Sanchez, Antonio, Samuel Baixauli-Soler, and Antonio Jose Carrasco-Hernandez. 2017. “A Missing
Link: The Behavioral Mediators between Resources and Entrepreneurial Intentions.” International
Journal of Entrepreneurial Behavior & Research 23 (5): 752-68.

Asante, Eric Adom, and Emmanuel Affum-Osei. 2019. “Entrepreneurship as a Career Choice: The Impact of
Locus of Control on Aspiring Entrepreneurs’ Opportunity Recognition.” Journal of Business Research
98: 227-35.

Ashraf, Mohammad Ali. 2021. ““Is Old Gold?’ The Role of Prior Experience in Exploring the Determinants of
Islamic Social Entrepreneurial Intentions: Evidence from Bangladesh.” Journal of Social
Entrepreneurship 12 (2): 265-90.

Bacq, Sophie, and Elisa Alt. 2018. “Feeling Capable and Valued: A Prosocial Perspective on the Link between
Empathy and Social Entrepreneurial Intentions.” Journal of Business Venturing 33 (3): 333-50.

Bacq, Sophie, Chantal Hartog, and Brigitte Hoogendoorn. 2016. “Beyond the Moral Portrayal of Social
Entrepreneurs: An Empirical Approach to Who They Are and What Drives Them.” Journal of Business
Ethics 133 (4): 703-18.

Bae, Tae Jun, Shanshan Qian, Chao Miao, and James O. Fiet. 2014. “The Relationship between
Entrepreneurship  Education and Entrepreneurial Intentions: A  Meta—Analytic Review.”
Entrepreneurship Theory and Practice 38 (2): 217-54.

Bello, Benedetta, Veronica Mattana, and Michela Loi. 2017. “The Power of Peers: A New Look at the Impact of
Creativity, Social Context and Self-Efficacy on Entrepreneurial Intentions.” International Journal of
Entrepreneurial Behavior & Research 24 (1): 214-33.

Bodolica, Virginia, Martin Spraggon, and Hussam Badi. 2021. “Extracurricular Activities and Social
Entrepreneurial Leadership of Graduating Youth in Universities from the Middle East.” The
International Journal of Management Education 19 (2): 100489.

Boiral, Olivier, Laurence Guillaumie, Ifiaki Heras-Saizarbitoria, and Christian Valery Tayo Tene. 2018.
“Adoption and Outcomes of ISO 14001: A Systematic Review.” International Journal of Management
Reviews 20 (2): 411-32.

Brandstétter, Hermann. 2011. “Personality Aspects of Entrepreneurship: A Look at Five Meta-Analyses.”
Personality and Individual Differences, Special I1ssue on Personality and Economics, 51 (3): 222-30.

16 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://link.springer.com/article/10.1007/s11187-011-9396-6https:/www.zotero.org/google-docs/?r6GSNH
https://link.springer.com/article/10.1007/s11187-011-9396-6https:/www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

Briner, Rob B., and David Denyer. 2012. “Systematic Review and Evidence Synthesis as a Practice and
Scholarship Tool.” In The Oxford Handbook of Evidence-Based Management, edited by Denise M.
Rousseau, 0. Oxford University Press.

Carr, Jon C., and Jennifer M. Sequeira. 2007. “Prior Family Business Exposure as Intergenerational Influence
and Entrepreneurial Intent: A Theory of Planned Behavior Approach.” Journal of Business Research,
Family Influences on Firms, 60 (10): 1090-98.

Chandra, Yanto, Erica Kim Man Lee, and Fandy Tjiptono. 2021. “Public versus Private Interest in Social
Entrepreneurship: Can One Serve Two Masters?” Journal of Cleaner Production 280 (January):
124499.

Chang, Yuhsuan, Xian-En Peng, and Chaoyun Liang. 2021. “Transforming Nonprofit Organisations into Social
Enterprises: An Experience-Based Follow-Up Study.” VOLUNTAS: International Journal of Voluntary
and Nonprofit Organizations 32 (1): 3-12.

Chen, Su-Chang, Hsi-Chi Hsiao, Jen-Chia Chang, Chun-Mei Chou, Chin-Pin Chen, and Chien-Hua Shen. 2015.
“Can the Entrepreneurship Course Improve the Entrepreneurial Intentions of Students?” International
Entrepreneurship and Management Journal 11 (3): 557-69.

Chlosta, Simone, Holger Patzelt, Sabine B. Klein, and Christian Dormann. 2012. “Parental Role Models and the
Decision to Become Self-Employed: The Moderating Effect of Personality.” Small Business
Economics 38 (1): 121-38.

Choi, Nia, and Satyajit Majumdar. 2014. “Social Entreprencurship as an Essentially Contested Concept:
Opening a New Avenue for Systematic Future Research.” Journal of Business Venturing 29 (3): 363—
76.

Dickel, Petra, and Gordon Eckardt. 2021. “Who Wants to Be a Social Entrepreneur? The Role of Gender and
Sustainability Orientation.” Journal of Small Business Management 59 (1): 196-218.

Djebali, Zeineb, MariaLaura Di Domenico, and Mark NK Saunders. 2023. “Starting up, Not Slowing down:
Social Entrepreneurial Intentions in Later Working-Life.” International Small Business Journal 41 (3):
239-68.

Doherty, Bob, Helen Haugh, and Fergus Lyon. 2014. “Social Enterprises as Hybrid Organizations: A Review
and Research Agenda.” International Journal of Management Reviews 16 (4): 417-36.

Dorado, Silvia, and Marc J. Ventresca. 2013. “Crescive Entrepreneurship in Complex Social Problems:
Institutional Conditions for Entrepreneurial Engagement.” Journal of Business Venturing, Special
Issue: Institutions, Entrepreneurs, Community, 28 (1): 69-82.

Ernst, Kati. 2011. “Heart over Mind-An Empirical Analysis of Social Entrepreneurial Intention Formation on
the Basis of the Theory of Planned Behaviour.” PhD Thesis, Citeseer.

Falck, Oliver, Stephan Heblich, and Elke Luedemann. 2012. “Identity and Entrepreneurship: Do School Peers
Shape Entrepreneurial Intentions?” Small Business Economics 39 (1): 39-59.

Forster, Florian, and Dietmar Grichnik. 2013. “Social Entrepreneurial Intention Formation of Corporate
Volunteers.” Journal of Social Entrepreneurship 4 (2): 153-81.

Ghalwash, Seham, Ahmed Tolba, and Ayman Ismail. 2017. “What Motivates Social Entrepreneurs to Start
Social Ventures? An Exploratory Study in the Context of a Developing Economy.” Social Enterprise
Journal 13 (3): 268-98.

Ghazali, Ezlika M., Dilip S. Mutum, and Haleh Hakim Javadi. 2021. “The Impact of the Institutional
Environment and Experience on Social Entrepreneurship: A Multi-Group Analysis.” International
Journal of Entrepreneurial Behavior & Research 27 (5): 1329-50.

Griffin, Mamie, and Pedro Coelhoso. 2018. “Business Students’ Perspectives on Employability Skills Post
Internship Experience: Lessons from the UAE.” Higher Education, Skills and Work-Based Learning 9
(1): 60-75.

Halberstadt, Jantje, Thomas Niemand, Sascha Kraus, Gadaf Rexhepi, Paul Jones, and Norbert Kailer. 2021.
“Social Entrepreneurship Orientation: Drivers of Success for Start-Ups and Established Industrial
Firms.” Industrial Marketing Management 94 (April): 137-49.

Hamdani, Nizar Alam, Veland Ramadani, Grisna Anggadwita, Ghina Sulthanah Maulida, Rasim Zuferi, and
Adnane Maalaoui. 2023. “Gender Stereotype Perception, Perceived Social Support and Self-Efficacy in
Increasing Women’s Entrepreneurial Intentions.” International Journal of Entrepreneurial Behavior &
Research 29 (6): 1290-1313.

Hassan, Aamir, Imran Saleem, Imran Anwar, and Syed Abid Hussain. 2020. “Entrepreneurial Intention of
Indian University Students: The Role of Opportunity Recognition and Entrepreneurship Education.”
Education + Training 62 (7/8): 843-61.

Henley, Andrew, Francoise Contreras, Juan C. Espinosa, and David Barbosa. 2017. “Entreprencurial Intentions
of Colombian Business Students: Planned Behaviour, Leadership Skills and Social Capital.”
International Journal of Entrepreneurial Behavior & Research 23 (6): 1017-32.

Hockerts, Kai. 2017. “Determinants of Social Entrepreneurial Intentions.” Entrepreneurship Theory and

17 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

Practice 41 (1): 105-30.

Hossain, Md. Uzzal, Md. Shamsul Arefin, and Vimolwan Yukongdi. 2021. “Personality Traits, Social Self-
Efficacy, Social Support, and Social Entrepreneurial Intention: The Moderating Role of Gender.”
Journal of Social Entrepreneurship 0 (0): 1-21.

Huang, Yan, and Jie Zhang. 2020. “Social Media Use and Entrepreneurial Intention: The Mediating Role of
Self-Efficacy.” Social Behavior and Personality: An International Journal 48 (11): 1-8.

lancu, Anica, Luminita Popescu, and Virgil Popescu. 2021. “Factors Influencing Social Entrepreneurship
Intentions in Romania.” Economic Research-Ekonomska Istrazivanja 34 (1): 1190-1201.

Igwe, Anthony, Anastasia Ogbo, Emmanuel Agbaeze, James Abugu, Charity Ezenwakwelu, and Henry Okwo.
2020. “Self-Efficacy and Subjective Norms as Moderators in the Networking Competence—Social
Entrepreneurial Intentions Link.” SAGE Open 10 (3): 2158244020934878.

Jarvis, Lee C. 2016. “Identification, Intentions and Entrepreneurial Opportunities: An Integrative Process
Model.” International Journal of Entrepreneurial Behavior & Research 22 (2): 182-98.

Jones, Paul, and Anne Colwill. 2013. “Entrepreneurship Education: An Evaluation of the Young Enterprise
Wales Initiative.” Edited by Professor Harry Matlay. Education + Training 55 (8/9): 911-25.

Keles Taysir, Nurgul, and Cigdem Asarkaya. 2021. “Personal Antecedents of Social Entrepreneurial Intention in
Different Country Clusters and Fields.” VOLUNTAS: International Journal of Voluntary and Nonprofit
Organizations 32 (5): 1066-83.

Ko, Eun-Jeong, and Jiyun Kang. 2022. “How Gender Moderates the Mediating Mechanism across Social
Experience, Self-Referent Beliefs and Social Entrepreneurship Intentions.” Gender in Management: An
International Journal 37 (8): 1045-63.

Kraus, Sascha, Matthias Breier, and Sonia Dasi-Rodriguez. 2020. “The Art of Crafting a Systematic Literature
Review in Entrepreneurship Research.” International Entrepreneurship and Management Journal 16
(3): 1023-42.

Kraus, Sascha, Thomas Niemand, Jantje Halberstadt, Eleanor Shaw, and Pasi Syrja. 2017. “Social
Entrepreneurship Orientation: Development of a Measurement Scale.” International Journal of
Entrepreneurial Behavior & Research 23 (6): 977-97. https://doi.org/10.1108/IJEBR-07-2016-0206.

Kromidha, Endrit, Levent Altinay, Gulsevim Kinali Madanoglu, Armiyash Nurmagambetova, and Melih
Madanoglu. 2022. “Cultural Intelligence, Entrepreneurial Intentions and the Moderating Role of the
Institutional Environment.” International Journal of Entrepreneurial Behavior & Research 28 (6):
1581-1608.

Krueger, Joachim. 2000. “The Projective Perception of the Social World.” In Handbook of Social Comparison:
Theory and Research, edited by Jerry Suls and Ladd Wheeler, 323-51. The Springer Series in Social
Clinical Psychology. Boston, MA: Springer US.

Laviolette, Eric Michael, Miruna Radu Lefebvre, and Olivier Brunel. 2012. “The Impact of Story Bound
Entrepreneurial Role Models on Self-efficacy and Entrepreneurial Intention.” International Journal of
Entrepreneurial Behavior & Research 18 (6): 720-42.

Leung, Y. K., I. H. A. Franken, and A. R. Thurik. 2020. “Psychiatric Symptoms and Entrepreneurial Intention:
The Role of the Behavioral Activation System.” Journal of Business Venturing Insights 13 (June):
e00153.

Liu, Huei-Ching, Chaoyun Liang, Chi-Cheng Chang, Ching Yin Ip, and Chao-Tung Liang. 2021. “Optimizing
Personality Traits and Entrepreneurial Creativity to Boost the Precursors of Social Entrepreneurial
Intentions: Five Studies in Taiwan.” Journal of Social Service Research 47 (1): 10-32.

Liu, Huei-Ching, Chi-Cheng Chang, Chao-Tung Liang, Ching Yin Ip, and Chaoyun Liang. 2019. “Kindling
Social Entrepreneurial Journalism.” Journalism Practice 13 (7): 873-85.

Maalaoui, Adnane, Judith Partouche, Imen Safraou, and Celine Viala. 2023. “Senior Entrepreneurship: How
Subjective Age Affects Seniors’ Entrepreneurial Intentions.” Review of Managerial Science 17 (2):
443-65.

Marvel, Matthew R., Justin L. Davis, and Curtis R. Sproul. 2016. “Human Capital and Entrepreneurship
Research: A Critical Review and Future Directions.” Entrepreneurship Theory and Practice 40 (3):
599-626.

Mascena Barbosa, Alice, and Guillaume Dumont. 2023. “A New Understanding of the Role of Self-Oriented
Motivations in the Creation of Social Enterprises.” Journal of Business Ethics, July.

Masilela, Boitumelo, John Pangala, and Vuuren Jurie van. 2020. “Investigating the Entrepreneurial Intentions of
Social Grant Recipients in the Cities of Johannesburg and Tshwane.” South African Journal of
Business Management 51 (1): 1-11.

Mclintyre, Nancy, Emmanuel Silva Quaye, Thomas Anning-Dorson, Stephen Lanivich, and Samuel Adomako.
2023. “Investigating the Impact of Religiosity on Entrepreneurial Intentions.” Journal of Business
Research 156 (February): 113528.

Nabi, Ghulam, Andreas Walmsley, Francisco Lifian, Imran Akhtar, and Charles Neame. 2018. “Does

18 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

Entrepreneurship Education in the First Year of Higher Education Develop Entrepreneurial Intentions?
The Role of Learning and Inspiration.” Studies in Higher Education 43 (3): 452-67.

Nakpodia, Franklin, Folajimi Ashiru, Jacqueline Jing You, and Oluwasola Oni. 2023. “Digital Technologies,
Social Entrepreneurship and Resilience during Crisis in Developing Countries: Evidence from
Nigeria.” International Journal of Entrepreneurial Behavior & Research ahead-of-print (ahead-of-
print).

Naznen, Farzana, Abdullah Al Mamun, and Muhammad Khalilur Rahman. 2022. “Modelling Social
Entrepreneurial Intention among University Students in Bangladesh Using Value-Belief-Norm
Framework.” Current Psychology, December.

Nicholls, Alex. 2010. “The Legitimacy of Social Entrepreneurship: Reflexive Isomorphism in a Pre—
Paradigmatic Field.” Entrepreneurship Theory and Practice 34 (4): 611-33.

Nicolopoulou, Katerina. 2014. “Social Entrepreneurship between Cross-Currents: Toward a Framework for
Theoretical Restructuring of the Field.” Journal of Small Business Management 52 (4): 678—702.

Ozgen, Eren, and Robert A. Baron. 2007. “Social Sources of Information in Opportunity Recognition: Effects of
Mentors, Industry Networks, and Professional Forums.” Journal of Business Venturing 22 (2): 174-92.

Pache, Anne-Claire, and Filipe Santos. 2013. “Inside the Hybrid Organization: Selective Coupling as a
Response to Competing Institutional Logics.” Academy of Management Journal 56 (4): 972—-1001.

Parris, Denise L., and Cecilia V. Mclnnis-Bowers. 2014. “Social Entrepreneurship Questioning the Status Quo:
Waste as a Resource.” Journal of Economic Issues 48 (2): 359-66.

Paul, Justin, and Gabriel R. G. Benito. 2018. “A Review of Research on Outward Foreign Direct Investment
from Emerging Countries, Including China: What Do We Know, How Do We Know and Where
Should We Be Heading?” Asia Pacific Business Review 24 (1): 90-115.

Peng, Xian-En, and Chaoyun Liang. 2019. “Before Nonprofit Organisations Become Social Enterprises.”
VOLUNTAS: International Journal of Voluntary and Nonprofit Organizations 30 (3): 460-74.

Pham, Lan Xuan, Luc Tan Phan, Angelina Nhat-Hanh Le, and Anh Bui Ngoc Tuan. 2022. “Factors Affecting
Social Entrepreneurial Intention: An Application of Social Cognitive Career Theory.”
Entrepreneurship Research Journal, February.

Phillips, Wendy, Hazel Lee, Abby Ghobadian, Nicholas O’Regan, and Peter James. 2015. “Social Innovation
and Social Entrepreneurship: A Systematic Review.” Group & Organization Management 40 (3): 428—
61.

Puni, Albert, Alex Anlesinya, and Patience Dzigbordi Akosua Korsorku. 2018. “Entrepreneurial Education,
Self-Efficacy and Intentions in Sub-Saharan Africa.” African Journal of Economic and Management
Studies 9 (4): 492-511.

Rambe, Patient, and Takawira Munyaradzi Ndofirepi. 2021. “Explaining Social Entrepreneurial Intentions
among College Students in Zimbabwe.” Journal of Social Entrepreneurship 12 (2): 175-96.

Ratten, Vanessa, and Paul Jones. 2021. “Entrepreneurship and Management Education: Exploring Trends and
Gaps.” The International Journal of Management Education 19 (1): 100431.

Rieger, Verena, Anna Griindler, Hans-Jorg Winkler, Benjamin Tschauner, and Andreas Engelen. 2021. “A
Cross-National Perspective of Compassion’s Role in Driving Social Entrepreneurial Intentions.”
Journal of International Management 27 (1): 100824.

Rivera, Reynaldo G., David Santos, Manuel Martin-Ferndndez, Blanca Requero, and Ana Cancela. 2018.
“Predicting Attitudes and Behavioural Intentions towards Social Entrepreneurship: The Role of Servant
Leadership in Young People / Prediccion de Las Actitudes y Las Intenciones Conductuales Hacia El
Emprendimiento Social: El Papel Del Liderazgo de Servicio En Los Jovenes.” International Journal of
Social Psychology 33 (3): 650-81.

Rowley, Jennifer, and Frances Slack. 2004. “Conducting a Literature Review.” Management Research News 27
(6): 31-39.

Runco, Mark A., and Garrett J. Jaeger. 2012. “The Standard Definition of Creativity.” Creativity Research
Journal 24 (1): 92-96.

Santos, Susana C., Shahrokh Nikou, Malin Brannback, and Eric W. Liguori. 2021. “Are Social and Traditional
Entrepreneurial Intentions Really That Different?” International Journal of Entrepreneurial Behavior
& Research 27 (7): 1891-1911.

Shane, Scott, Edwin A. Locke, and Christopher J. Collins. 2003. “Entrepreneurial Motivation.” Human
Resource Management Review 13 (2): 257-79.

Short, Jeremy C., Todd W. Moss, and G. T. Lumpkin. 2009. “Research in Social Entrepreneurship: Past
Contributions and Future Opportunities.” Strategic Entrepreneurship Journal 3 (2): 161-94.

Simmou, Walid, Ibrahim Sameer, Khaled Hussainey, and Samira Simmou. 2023. “Sociocultural Factors and
Social Entrepreneurial Intention during the COVID-19 Pandemic: Preliminary Evidence from
Developing Countries.” International Entrepreneurship and Management Journal, April.

Solérzano-Garcia, Marta, Julio Navio-Marco, and Ana Laguia. 2022. “The Influence of Intrinsic Motivation and

19 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

Contextual Factors on MOOC Students’ Social Entrepreneurial Intentions.” Interactive Learning
Environments 30 (9): 1768-80.

Sousa-Filho, Jos¢ Milton de, Maria L. Granados, and José Augusto Lacerda Fernandes. 2023. “Social
Entrepreneurial Intention: Educating, Experiencing and Believing.” Studies in Higher Education 48
(7): 1067-81.

Stavrova, Olga, Detlef Fetchenhauer, and Thomas Schldsser. 2013. “Why Are Religious People Happy? The
Effect of the Social Norm of Religiosity across Countries.” Social Science Research 42 (1): 90-105.

Stirzaker, Rebecca, Laura Galloway, Jatta Muhonen, and Dimitris Christopoulos. 2021. “The Drivers of Social
Entrepreneurship: Agency, Context, Compassion and Opportunism.” International Journal of
Entrepreneurial Behavior & Research 27 (6): 1381-1402.

Tan, Luc Phan, Angelina Nhat Hanh Le, and Lan Pham Xuan. 2020. “A Systematic Literature Review on Social
Entrepreneurial Intention.” Journal of Social Entrepreneurship 11 (3): 241-56.

Tan, Luc Phan, Lan Xuan Pham, and Trang Thanh Bui. 2021. “Personality Traits and Social Entrepreneurial
Intention: The Mediating Effect of Perceived Desirability and Perceived Feasibility.” The Journal of
Entrepreneurship 30 (1): 56-80.

Tan, Wee-Liang, and So-Jin Yoo. 2015. “Social Entrepreneurship Intentions of Nonprofit Organizations.”
Journal of Social Entrepreneurship 6 (1): 103-25.

Tiwari, Preeti, Anil K. Bhat, and Jyoti Tikoria. 2017. “An Empirical Analysis of the Factors Affecting Social
Entrepreneurial Intentions.” Journal of Global Entrepreneurship Research 7 (1): 9.

Trajano, Samara da Silva, José Milton de Sousa-Filho, Stelvia Matos, and Bruno de Souza Lessa. 2023. “Do
Volunteers Intend to Become Social Entrepreneurs? The Influence of Pro-Social Behavior on Social
Entrepreneurial Intentions.” Nonprofit and Voluntary Sector Quarterly 52 (2): 443-73.

Tran, Van Trang, Thanh Hieu Nguyen, Etienne St-Jean, Cong Doanh Duong, and Thi Nhuan Trinh. 2023.
“Social Entrepreneurial Intention among Youth in Vietnam: The Roles of Prior Experience and
Perceived Educational Support.” Journal of Social Entrepreneurship 0 (0): 1-29.

Tranfield, David, David Denyer, and Palminder Smart. 2003. “Towards a Methodology for Developing
Evidence-Informed Management Knowledge by Means of Systematic Review.” British Journal of
Management 14 (3): 207-22.

Urban, Boris, and Leanne Kujinga. 2017. “The Institutional Environment and Social Entrepreneurship
Intentions.” International Journal of Entrepreneurial Behavior & Research 23 (4): 638-55.

VanSandt, Craig V., Mukesh Sud, and Christopher Marmé. 2009. “Enabling the Original Intent: Catalysts for
Social Entrepreneurship.” Journal of Business Ethics 90 (3): 419-28.

Wang, Jiun-Hao, Chi-Cheng Chang, Shu-Nung Yao, and Chaoyun Liang. 2016. “The Contribution of Self-
Efficacy to the Relationship between Personality Traits and Entrepreneurial Intention.” Higher
Education 72 (2): 209-24.

Wilson, Fiona, Jill Kickul, and Deborah Marlino. 2007. “Gender, Entrepreneurial Self-Efficacy, and
Entrepreneurial Career Intentions: Implications for Entrepreneurship Education.” Entrepreneurship
Theory and Practice 31 (3): 387-406.

Wu, Sizong, and Lingfei Wu. 2008. “The Impact of Higher Education on Entrepreneurial Intentions of
University Students in China.” Edited by Jun Li. Journal of Small Business and Enterprise
Development 15 (4): 752-74.

Wu, Wenqing, Yuzheng Su, Chia-Huei Wu, Sang-Bing Tsai, and Yu-Hsi Yuan. 2021. “WeChat Relationships
Maintenance Behavior and Social Entrepreneurial Intention under Conditions of Dual Narcissism: The
Mediating Role of Social Capital.” Information Technology & People 35 (1): 392-409.

Xiao, Lu, and Ming Fan. 2014. “Does Social Network Always Promote Entrepreneurial Intentions? An
Empirical Study in China.” Neural Computing and Applications 24 (1): 21-26.

Yamini, Reza, Daria Soloveva, and Xiaobao Peng. 2022. “What Inspires Social Entrepreneurship? The Role of
Prosocial Motivation, Intrinsic Motivation, and Gender in Forming Social Entrepreneurial Intention.”
Entrepreneurship Research Journal 12 (2): 71-105.

Yang, Rui, Moriah Meyskens, Congcong Zheng, and Lingyan Hu. 2015. “Social Entrepreneurial Intentions:
China versus the USA — Is There a Difference?” The International Journal of Entrepreneurship and
Innovation 16 (4): 253-67.

Younis, Amna, Peng Xiaobao, Muhammad Athar Nadeem, Shamsa Kanwal, Abdul Hameed Pitafi, Gui Qiong,
and Duan Yuzhen. 2021. “Impact of Positivity and Empathy on Social Entrepreneurial Intention: The
Moderating Role of Perceived Social Support.” Journal of Public Affairs 21 (1): e2124.

Zahra, Shaker A., and Mike Wright. 2016. “Understanding the Social Role of Entrepreneurship.” Journal of
Management Studies 53 (4): 610-29.

Zahra, Shaker A., Eric Gedajlovic, Donald O. Neubaum, and Joel M. Shulman. 2009. “A Typology of Social
Entrepreneurs: Motives, Search Processes and Ethical Challenges.” Journal of Business Venturing,
Special Issue Ethics and Entrepreneurship, 24 (5): 519-32.

20 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

Academy of Marketing Studies Journal Volume 29, Issue 3, 2025

Zainol, Noor Raihani, Farzana Naznen, Abdullah Al Mamun, and Norzalita Abd Aziz. 2023. “Does
Environmental Values, Beliefs and Norms Effect Social Entrepreneurial Intention? A Study Based on
an Emerging Country Context.” Journal of Social Entrepreneurship 0 (0): 1-24.

Zaremohzzabieh, Zeinab, Seyedali Ahrari, Steven Eric Krauss, Asnarulkhadi Abu Samah, Lee Kwan Meng, and
Zaifunizam Ariffin. 2019. “Predicting Social Entrepreneurial Intention: A Meta-Analytic Path Analysis
Based on the Theory of Planned Behavior.” Journal of Business Research 96 (March): 264-76.

Zebryte, leva, and Hector Jorquera. 2017. “Chilean Tourism Sector ‘B Corporations’: Evidence of Social
Entrepreneurship and Innovation.” International Journal of Entrepreneurial Behavior & Research 23
(6): 866—79.

Zulfigar, Salman, Muhammad Athar Nadeem, Muhammad Kaleem Khan, Muhammad Azfar Anwar,
Muhammad Badar Igbal, and Fahad Asmi. 2021. “Opportunity Recognition Behavior and Readiness of
Youth for Social Entrepreneurship.” Entrepreneurship Research Journal 11 (4).

Received: 24-Nov-2024, Manuscript No. amsj-24-15482; Editor assigned: 25-Nov-2024, PreQC No. amsj-24-15482(PQ); Reviewed:
20-Jan-2025, QC No. amsj-24-15482; Revised: 26-Feb-2025, Manuscript No. amsj-24-15482(R); Published: 01-Mar-2025

21 1528-2678-29-3-153

Citation Information: Nedunuru, A., & Nethi, P. (2025) Social entrepreneurial intention (SEIl): Taking stock and looking
forward. Academy of Marketing Studies Journal, 29(3), 1-21.


https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH
https://www.zotero.org/google-docs/?r6GSNH

